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E X E C U T I V E  S U M M A R Y

Central Wyoming College’s Marketing and Public Relations Department has had a successful 2024 marketing
the college.  Our work includes researching, designing and placing ads with Google, Spectrum, Facebook, Co. 10,
Buckrail, Outside Magazine, Adventures in the Wild, Raised in the West, Spectrum, Riverton Ranger, Oil City News,
Lander Journal, Wind River News. Jackson Hole News & Guide. on our socials, and more. 

Additionally the full marketing mix, for the team includes driving traffic to our main marketing tool, the website,
creating leads for admissions. To view some of our successful ad campaigns, please visit here. Please do not
hesitate to reach out to me with any questions, or suggestions. 

Sincerely, 
Jennifer Marshall Weydeveld, Executive Director
Marketing & Public Relations Department
(307) 855-2103/ (505) 231-1776, jennifer@cwc.edu

2 0 2 4  C A M P A I G N S
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https://docs.google.com/presentation/d/1FxSbl8FzSP3jtB0zZm_8j8VM8jQybdH4PS4gvoQI03E/edit?usp=sharing
http://www.cwc.edu/
https://drive.google.com/drive/folders/1yGeapoREhp7bbErMBEqc4khqN78roSA5
mailto:jennifer@cwc.edu
https://drive.google.com/drive/folders/1yGeapoREhp7bbErMBEqc4khqN78roSA5?usp=drive_link


Lumina awarded a $150,000 grant to CWC's Marketing Department in 2023. We closed out this grant at the
end of November 2024. Highlights of the work for the Marketing team include:

Migration of 1570 website pages from an expensive and archaic content management system to a
WordPress, the world’s most used content management system, ensuring the site can be operated without
specialized skills and can be updated frequently. 
Prior to the migration, the site speed scored a GTmetrix Grade: 

       C (Performance: 75% / Structure: 74%) taking up to 4 seconds to load on certain devices; 
       Now, the site scores GTmetrix Grade: 
       A (Performance: 89% / Structure: 95%) taking about a second to load. 

More than 900 courses have been migrated to the new site using an automated script. 
A new plugin has been installed to easily operate and update courses to keep the website content updated.
The Lumina Grant has funded more than 72 hours of video and photography for the website from Jackson,
Riverton, Lander, and the Wind River Reservation, many featuring students from Native American
backgrounds. 
A 13-minute Central To documentary was created to showcase how Central Wyoming College is benefitting
students and the region. In addition, the footage was used to create 20 shorter videos  that are in use today
in marketing and featured on the website. They are Ag & Equine Complex, Apply Today, Athletics,
Automotive, Bachelor Degrees, Bootstrap Collaborative, Culinary, Discovering Excellence, International,
Jackson Campus, Math, Nursing, Residential Life, STEM, Thank You, Donors, Thank you, Lumina, Theatre,
Tribal Leadership, We are Rustlers, Welding
The new website features advanced accessibility features to allow users to consume the information on the
site to suit their needs.
The use of video content has helped users spend more time on the site, upwards of a minute most months
and access information in a rich audio-visual format.  
All the changes have meant more users are able to find the site, use it, and get a true representation of all of
Central Wyoming College’s capabilities. 
Finally, the website is used as a foundation for all of the college’s marketing efforts and the improvements
have allowed this work to be cohesively united by this new and improved website and video and photo
assets.
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https://www.luminafoundation.org/
https://youtu.be/hnclKqcoTHE?si=cUwTfnGpa7US603l
https://www.youtube.com/@CentralWyomingCollegeRustlers/videos
https://www.youtube.com/@CentralWyomingCollegeRustlers/videos
https://www.youtube.com/watch?v=rSjFBRDEBWo
https://www.youtube.com/watch?v=lq_NmYBxXTw
https://www.youtube.com/watch?v=tUJumWk6eNU
https://www.youtube.com/watch?v=d-rrf38tBrI
https://www.youtube.com/watch?v=QVIO4yfOZ5k
https://www.youtube.com/watch?v=O1g2fiUg8bE
https://www.youtube.com/watch?v=37FQRPSDM44
https://www.youtube.com/watch?v=hnclKqcoTHE&t=147s
https://www.youtube.com/watch?v=t7TCsbsUfE4
https://www.youtube.com/watch?v=v_tVDjAVWJ8
https://www.youtube.com/watch?v=C4N-X-g28ck
https://www.youtube.com/watch?v=rwwxmAa5co4
https://www.youtube.com/watch?v=Hl729SsKjm4
https://www.youtube.com/watch?v=z1k06tMm4IY
https://www.youtube.com/watch?v=KzjAJoKYG4I&t=19s
https://www.youtube.com/watch?v=zSN_qZkg6V8
https://www.youtube.com/watch?v=Kqh0eo1XeZI
https://www.youtube.com/watch?v=idHDlfw06tk
https://www.youtube.com/watch?v=o73lqdYgiHU
https://www.youtube.com/watch?v=IzN1Qz2PltQ
https://www.cwc.edu/
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M E D I A For all media coverage, please visit our website: https://www.cwc.edu/about/news/
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https://finance.yahoo.com/news/association-community-college-trustees-appoint-011800100.html
https://news.yahoo.com/tech/4-eclipses-counting-ballooning-project-103000250.html
https://bnnbreaking.com/breaking-news/education/central-wyoming-college-set-to-expand-new-building-in-jackson-funded-by-taxpayer-money
https://bnnbreaking.com/world/us/central-wyoming-college-launches-teton-and-tribal-talks-to-bridge-cultural-gaps
https://cowboystatedaily.com/2024/01/17/rivertons-central-wyoming-college-among-nations-elite/
https://www.beckershospitalreview.com/nursing/best-nursing-schools-by-state.html
https://www.jhnewsandguide.com/news/schools/local/cwc-breaks-ground/article_cb53fc8e-6630-11ef-b31c-0f56b53f20c5.html
https://oilcity.news/general/2024/05/16/fourth-annual-teton-powwow-set-for-this-weekend-in-jackson/
https://buckrail.com/central-wyoming-college-now-accepting-fall-enrollment/
https://buckrail.com/teton-leadership-center-announces-fall-summit-sept-26-27/
https://buckrail.com/cwc-offers-programs-to-empower-future-leaders-in-criminal-justice/
https://cowboystatedaily.com/2024/09/06/central-wyoming-college-pushes-back-on-jeanette-wards-covid-claims/
https://www.cwc.edu/about/news/
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C R E A T I V E
Below are some of our work from December. For all ads done in 2024, click link to view on our shared drive.

Completed  numerous campaigns throughout Dec including
(Press releases, print/online/radio ads, print, video, business
cards, social media and website updates) throughout the month 49 TICKETS

in Dec 60 101in Nov in Oct
TICKETS TICKETS

V I D E O S

Our top YouTube videos by views in 2024
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https://www.youtube.com/@CentralWyomingCollegeRustlers
https://drive.google.com/drive/folders/1yGeapoREhp7bbErMBEqc4khqN78roSA5?usp=drive_link
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D I G I T A L

CWC.EDU 2024 December Dashboard Highlights (Note: Adjust date range when clicking on the dashboard)

County 10
Dec 2024 Performance Report

Cowboy State Daily
Dec 2024 Performance Report

Paid Ads Results across Google & Meta Ads for 2024 overall:

Central Wyoming College’s 2024 digital campaigns were incredibly strong, with STEM leading the way as the top
performer. These campaigns generated an impressive total of 2,588 leads—a fantastic achievement!  

The YouTube Video campaigns (pg 4)  also delivered outstanding results.  Our video work builds awareness and also drives
users back through Google Search ads or organic channels.  CWC successfully secured 108 conversions through video
throughout the year, which is an excellent outcome as well.  
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https://dashthis.com/app/view/dashboard-WRFMD0PcrEKFdUf5neSmdQ
https://drive.google.com/file/d/18-7vYMKexU1EP_rtfqoR-GDFPzIiZ5Jm/view?usp=drive_link
https://drive.google.com/drive/folders/1B_fFpZ3vn9AWKh3S91aefLtPn8F0KEH0?usp=sharing
https://docs.google.com/document/d/1FBQprSgpRSoFRCz7OXittam9WV1caCu2c9ZTTdbpCF4/edit?tab=t.0#heading=h.ij6agte32etp
https://docs.google.com/document/d/1FBQprSgpRSoFRCz7OXittam9WV1caCu2c9ZTTdbpCF4/edit?tab=t.0#heading=h.ij6agte32etp
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W E B S I T E
We are up by 1K active users compared to December 2023 (14K active users). 

Google Analytics for month of December 2024. 
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These spots, produced as part of the Audio Production and Radio Practicum classes, highlight the creative and
technical skills of talented students under John’s guidance. Using fair market equivalency to local radio station
spot rates, this airtime is valued at over $85,000—a testament to the station's significant contribution to the
college’s visibility and outreach efforts.

In addition to these promotional spots, Rustler Radio has broadcast thousands of local public service
announcements and underwriting announcements, further connecting the station with the community it serves.
These broadcasts not only keep listeners informed about important events and initiatives but also enhance the
station's role as a vital communication vehicle. 

By blending education, outreach, and community service, KCWC 88.1 FM exemplifies the mission of Central
Wyoming College while preparing students with real-world skills in broadcasting and media production.
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Radio campaigns are running on Rustler Radio, WyoToday, KMTN, KHOL, Wyoming Public Media,
and more. Below is a list of Rustler Radio's advertising/promotion for December. 

R A D I O

Online Degree - 750
The Grind - 1310
Toast to Monday Library - 260
Fine Art Exhibit - 375

Scholarship Application Open Window - 2190
Wonderful Life Theater - 540
Apply Today: ASI, Film, Culinary, Native - 1806
CWC HISET - 750

KCWC 88.1 FM, Rustler Radio, has been an invaluable asset
to Central Wyoming College and the surrounding community
with John Gabrielsen leading the station. The station aired
an impressive 24,920 promotional spots for the college,
created by students from the New Media degree program
and Radio Manager John Gabrielsen. 
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https://www.cwc.edu/radio/
https://www.cwc.edu/radio/
https://www.cwc.edu/radio/
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+12 Facebook followers6,289

S O C I A L  M E D I A

Social Media Report from HubSpot for the month of December
Report generated based on CWC’s main social media accounts (X, LinkedIn, Instagram and Facebook)

AUDIENCE

12,380
PUBLISHED POSTS

34
INTERACTIONS

372
TRACKED CLICKS

87
SHARES

62
IMPRESSIONS

15,951

For the month of December, top viewed posts on CWC’s Facebook included: Grow Food, Festival of Carols, Alumni
Spotlight, President Tyndall’s Christmas video, and CWC Graduate’s EMT nation award.

Social Media Report from HubSpot for 2024 Overall
Report generated based on all social media accounts from Facebook, Instagram, LinkedIn and X:

AUDIENCE

29,370
PUBLISHED POSTS

1,615
INTERACTIONS

22,853
TRACKED CLICKS

519
SHARES

1,528
IMPRESSIONS

778,824

Impressions: This shows the number of views that posts on your LinkedIn, Facebook, and Instagram company pages received. This also includes posts that were
published to your connected accounts outside of HubSpot.

Top Facebook Post (Interactions: 224)
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https://www.facebook.com/1084280073702395/posts/1050611707069232
http://www.facebook.com/cwc.edu
http://instagram.com/cwc_rustlers
https://www.facebook.com/cwc.edu/posts/pfbid02azQGTNkJTKPgC37a5njKn4PQxeG7M9zAtBmxL9hzYcqDzJMPQ5sKp7JnG65UEY9Rl?__cft__[0]=AZUZyliRvWLQaSS_sMVB4paJqmawbP8G41wBO4y6fFv1iWGH1d96YG_UKFFftbhPDMR3eKots7tppfy4Hs6mAa4qxKskDHtz8AT3ydUPKGW2PAOd4q8M9QAdSuzBg9HzkFKy-mrK3Sr8nkN3TsnoFsW5&__tn__=%2CO%2CP-R
https://www.facebook.com/cwc.edu/posts/pfbid02zsBkRCnaBTUwbc21Vpc4bkDcjFWc74RFjMt2ncP3SoMhQF5NvMMsQsrGcB73cV43l?__cft__[0]=AZVCKdwlHv8Ve1HogFSpu66n1ABtm9BKAovaNEl17bzLSBxvOkcyJ4cE87_wMhvqS8BKMBRbXaC9EfCWxp_MBSElsXTDMa8iMBXTnTxsK2DekPWfiwndJNNP13yfRvHaZWVHN18ugNKAHCn9ruvGT8g9&__tn__=%2CO%2CP-R
https://www.facebook.com/cwc.edu/posts/pfbid03852M2cQJ879gTFxnyCrGEZcyUgVEovisAZQsj8QXH7oszH6PD2FRzKBRhCLRuEu9l?__cft__[0]=AZWyz7miUTMLQIjzmslm1ioY3UPxWhrW1rHBM2F5fF-bHzciZOX3dGhacR_kQSXJJKVSQARkfsLxSuw4bL2u02bEdemDdSLk2Bgr4MsCdmh3HdDXLPWQBbERzJyLRJ_KWCegf6L03PTjlYEMLxOYXmmb&__tn__=%2CO%2CP-R
https://www.facebook.com/cwc.edu/posts/pfbid03852M2cQJ879gTFxnyCrGEZcyUgVEovisAZQsj8QXH7oszH6PD2FRzKBRhCLRuEu9l?__cft__[0]=AZWyz7miUTMLQIjzmslm1ioY3UPxWhrW1rHBM2F5fF-bHzciZOX3dGhacR_kQSXJJKVSQARkfsLxSuw4bL2u02bEdemDdSLk2Bgr4MsCdmh3HdDXLPWQBbERzJyLRJ_KWCegf6L03PTjlYEMLxOYXmmb&__tn__=%2CO%2CP-R
https://business.facebook.com/cwc.edu/videos/1363628915044066/?__cft__[0]=AZXRbhKwkkN96mBp_3V4CjDFJ0fERxcpHPlFT7wNzfrox2RopuAKpGNPm6Fg-Rl8HE7JMfqW0jtbqu-MwTXIg38BgY0oBs6ccIRW0Hdt1iEATVejBjDz3j8vGA6j439s2BNttMGPq3edjf-d0lAvlp0Vwlhuy1eurDle8xrAFKjkuQ&__tn__=%2CO%2CP-R
https://www.facebook.com/cwc.edu/posts/pfbid02UsoAVK8637QWaH8VaBoiikS3LvhayUCupWnxhkyRNyk62kvqKMP2i6RiZbHfXXnYl?__cft__[0]=AZW6OLFvzEKmyG1TIIbf4HpSioVQ5tYvEpXjl3TBD0t_lgRoR01LBavWaZ2TYVT9XwqxJUGkwnppRY_SDqgGD966cDoO4zUkM9uNYTYmXOFXdO5GiDVNy_AGh8wzzsu6B1pL6ypQoBWOVf6LaykWxF3mzvhIffZHXwfBRNu6Aufj_g&__tn__=%2CO%2CP-R



